
    

 

Zavhorodnia Maria 
 

successfully participated in 
the multinational teaching-integrated research project 

sponsored by DAAD “Ukraine digital” 

(25 lecture hours) entitled 

Effect of Price Inflation and Crisis on Consumer 
Behavior  

 Grading: 

76 Points (C-Good) 

Content of the Project: 

• Lecture about Price Inflation and Consumer behavior 

• Training in Empirical Research Basics, Survey Design and Statistical Analysis 

• Self-administered Theoretical Survey Development and Practical Survey Imple-
mentation and Distribution using QuestionPro 

• Self-administered Statistical Analysis using Jamovi 

• Self-administered Presentation of Results 
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Head of Centre of Empirical Research  
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